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Gehl is an urban design  
practice focused on  

'Making Cities for People’
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As social scientists 
we investigate life through the  

analysis of public life

As designers 
we study the quality of the  

built environment
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Public Life
What people collectively create when 

they live their lives outside of their 
home, workplace and car. 



Watching others is 
humankind’s 
greatest joy. 
                          — Icelandic saying



We are drawn to 
environments that 
make us comfortable



We sit in the sun when it’s coldWe walk in the shade when it’s hot

that is, if there’s a place to sit!





Humans need ~ 1,000 stimuli per hour



4 sec. 4 sec. 4 sec. 4 sec.

Humans need ~ 1,000 stimuli per hour
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replace with blank facade from U of O 



The Tietgen Students' Residence,  
Lundgaard & Tranberg Architects, 2005





“we measure
what we care
about”

- Jan





Design User Experience

Gehl

Observation is at the core of what we do



We measure 
people 
moving
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We measure 
people 
staying



We 
measure 

public  

space 

quality
Physical Social Sensory

Move Liger Rest

Observe Converse Play

Human-
scale Climate

Aesthetics

Designed towards

Invitations to

Protection

= Good vs. Great

= Reasons to stay

= Reasons to come
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Strædet
8,000 pedestrians per day 
258 people staying per hour

Kay Fiskers Plads
8,000 pedestrians per day 
18 people staying per hour

Sticky or Not?







Benchmarking 
compared to 
other cities
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Why  
Collect  
Data?

To find human stories 

To inform strategy and design 

To provide evidence 

To make objective choices 

To benchmark progress 

To discover new opportunities 

To create urgency for change

Build a Vision from Eye Level



Understanding the impact of planning decisions
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Understanding the impact of programming
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Understanding the impact of design
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Times Square | Before Times Square | After



89%

11 %

Times Square use vs. design

9 0 %

10%

Design area Users
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63%
Decrease 
in traffic 
injuries

74%
say Times Square 
has improved 
dramatically

17%
Improved travel 
time

35%
Decrease in 
pedestrian 
injuries

80%
Fewer 
pedestrians in 
the roadway
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April 2016

Downtown Pittsburgh

Action Plan
Public Realm



Pittsburgh has the 
world’s best bus 

stop 
Pairing a crowded bus stop with the 

comfortable amenities of Katz Plaza is a 
great match: comfortable transit waiting 

experience and activated plaza.

Build a Vision from Eye Level / Key Findings



It also has some 
poor ones 

Too many bus stops in Pittsburgh have 
next to zero amenities for transit riders.  
Without a dignified waiting experience it’s 

no surprise stops appear disorganized and 
cause a conflict with people walking and 

with shop owners.

Build a Vision from Eye Level / Key Findings



Liberty and 7th 
Weekday average 

13% standing 

71% waiting for transit 

5% bench sitting 
2% cafe seating 
9% secondary seating 

Public life is mostly 
people waiting  
for transit 

At key times bus riders 
account for 

30-85% 
of stationary activities

Public Life / Highlights



Life on Liberty / Streetlife Plan

Existing 

Conditions 

Liberty Avenue at 

Smithfield



Proposed 

Layout 

Liberty Avenue at 

Smithfield

Life on Liberty / Streetlife Plan



Life on Liberty / Streetlife Plan

William Penn Pl

Proposed 
Configuration 
at the 
Intersection

Liberty East



Quality of 
Waiting Experience

40 People Waiting 15 People Walking

1

2

Signage 

Lean Bars 

Benches 

Shelters 

Planting 

Movable Seating 

Bike Parking 

Art

3

4
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8

Type 2 

Bulb-out

Existing Curb

potential amenities

Life on Liberty / Streetlife Plan
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Why  
Collect  
Data on  
13th Ave?

To find human stories 

To inform strategy and design 

To provide evidence 

To make objective choices 

To benchmark progress 

To discover new opportunities 

To create urgency for change

Build a Vision from Eye Level



Initial Guiding Question
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Undergraduate
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MEMORABLE OR ICONIC PLACES

Both interior and exterior open spaces 
received a high concentration of dots 
for Iconic places. Although the Memorial 
Quad has they highest concentration 
of responses, respondents also pointed 
to other areas of high visibility. These 
include 
• EMU 
• Matthew Knight Arena
• Hayward Field
• Lundquist College of Business
• Knight Library

Memorable or Iconic Places
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AREAS WHERE YOU LIKE TO 
SOCIALIZE

Preferred social interaction locations vary 
significantly between respondent groups. 
Students tend to prefer exterior open 
spaces in addition to the more typical 
indoor social hubs. Areas to note
• EMU building has the highest 

concentration of social use from 
students and faculty/staff.

• The Student Rec Center is also a 
popular student destination for 
socializing.

Places where people socialize



Initial Guiding Question

How can 13th Street develop its own  
unique public life profile by  

meeting unmet needs on campus?



Students

Staff

Faculty

How do different users experience the street?

Visitors



How do people move and switch modes?



How are the two gateways working?



What about the rain?



RESUR 
FACED 
louisville, KY

Plaza
“side-yard” / 
Introverted 

Plaza
Auto-oriented Shared Way

What are the different use profiles as the street changes?



How is bike parking working near entrances?
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Survey Days

Weekday 
Wednesday 
October 17 
8am-8pm 
(or later…) 

Weekend 
Saturday 

October 20 
8am-8pm 
(or later…)

Survey Training 
+
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DRAFT SURVEY OVERVIEW

A B C D E

Draft Survey Overview



Questions for the Team 

• What is missing from public life at U of O?   

• What key questions do you want answered as part of the Public Life 
Survey? 

• What user groups or use patterns are you interested in? 

• Do you have any hunches about how 13th Avenue is used? 


